PHIRED UP PRODUCTIONS

DYNAMIC SORORITY RECRUITMENT
A Proactive Model for Maximizing Membership Recruitment

Pool of Potential Members = Total # of non-Greek Undergraduate Women

Maybe | Always | Never
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Referrals Member Name Marketing for Formal
Positioning Drives Names Recruitment
Mind Joggers Residence Life 5 for 5 drive Scholarships
Faculty/Staff Student Gov. Info Tables Parent Solicitations
Fraternities Orientation Dorm Storm Service/Philanthropy
Alumnae Admissions Move-In Days Social Events
Social Media Clubs & Orgs. Activities Fair Educational Progs.

Names List

www.PhiredUp.com

Invitation by Referral Source Invitation by Round Table «—
Telephone Letter Email In Person
Small/Normal Friend Activities
> Introduce her to your friends
Follow-Up Ask for Referrals

Send an email card & set a future mig.

Tnite her friends to “hang out” too

Values-Based Selection Process

Based on written selection criteria

Pre-Close

100% bid acceptance rate
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